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THE STORY OF GREEN & BLACK'’S

BUILDING A GLOBAL BRAND BY PUTTING THE
CUSTOMER AT ITS HEART
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the
iImportance
of great
customer
service
very early
in life...
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‘Doing good
IS good for

business’
Dame Anita Roddick
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For the
11th year
running




Green and Black is a
: ll,, mililary -.‘l’k
e with a porent,
almost coffee flavour
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\\\\ @ and Facebook, great
: SGN\ ‘=i CUstomer service is

more important than
ever — because
damage can be
done in the blink of
an IPhone...
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Putting yourself in
your customer’s
shoes also happens
to be a great place
to start when it
comes to dreaming
up new products,
Ideas and
schemes...










In business, we all
need a microscope...

...and a telescope
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