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I learned 

the 

importance 

of great 

customer 

service 

very early 

in life… 
 



If you don’t do it,  

you’ll never know what 

would have happened if 

you had done it… 



‘Doing good  
is good for 

business’ 
Dame Anita Roddick 





For the  

11th year 

 running 







 

March 1994    

  The UK’s first  

Fairtrade-marked Product 



In the age of Twitter 

and Facebook, great 

customer service is 

more important than 

ever – because 

damage can be 

done in the blink of 

an iPhone... 

  @jojosams 
 





 

 

 

Putting yourself in 

your customer’s 

shoes also happens 

to be a great place 

to start when it 

comes to dreaming 

up new products, 

ideas and 

schemes… 

 
 







 
In business, we all 
need a microscope… 

…and a telescope 

 



 

 

 

It’s easy to feel like 

this – but we’re all 

part of a shoal… 
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