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Good and bad stories
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It’s participation time!

• In pairs

• One minute each to discuss:

Something you remember from your last good meeting 

Was there a story? 

Why did it feel good / motivating / useful? 
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Facts on a slide

1. RRH has to walk 0.54mls from Point A 
(home) to Point B (Grandma’s)

2. RRH meets Wolf, whom (1) runs ahead to 
Grandma’s, (2) eats her, and (3) dresses 
in her clothes

3. RRH arrives at Grandma’s at 2pm; asks 
her 3 questions

4. Identified problem: after 3rd question 
Wolf eats RRH

5. Solution: vendor (Woodsman) employs tool 
(axe)

6. Expected outcome: Grandma and RRH alive; 
Wolf is not
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Great leaders change lives

Vibrato Communico©



It will never again be this slow
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“A sequence of causally connected 

dynamic events that change a 

person’s life”

Robert McKee
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Visionary brands have a 

Storified Organisational Culture
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Data Storytelling
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Knaflic, C.N (2015) Storytelling with Data, John Wiley & Sons



Making it personal
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The Story House
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Foundation:  World Class Performance, Delighted CustomersFoundation: 24 hour service / turnaround time / etc. 



Enjoy exploring Storytelling!
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