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The Journey - from Data to Insights to Better Decisions 
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Identify hidden correlation 
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Make predictions 

Make better decisions 
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Almost every company has 
key data and understanding 
trapped in multiple systems 

and in people’s heads 
 

Unlock this potential  



Creating a Customer-Centric Culture 
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How to overcome those 
challenges 



Connect with the WHY  
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Connect with the WHO 
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To build a Customer-Centric Culture 
 Focus on the People 

Connect with 
the WHY  

Connect with the WHO 




